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Learning Case Studies
model
Program PLO study program that is charged to the course
Learnin
Outcom%s PLO-8 PLO-S4 Able to demonstrate a responsible attitude for achieving work results both individually and in groups
(PLO) PLO-9 Able to communicate both orally and in writing in the educational and scientific fields of Commerce (Business and Marketing)
Program Objectives (PO)
PO-1 Able to apply the values, norms and professional ethics of Commerce Educators
PO -2 Able to demonstrate a responsible attitude for achieving work results both individually and in groups
PO -3 Able to communicate both orally and in writing in the educational and scientific fields of Commerce (Business and Marketing)
PLO-PO Matrix
P.O PLO-8 PLO-9
PO-1
PO-2
PO-3
PO Matrix at the end of each learning stage (Sub-PO)
P.O Week
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16
PO-1
PO-2
PO-3
Short This course provides an understanding and discusses the use of English in the business sphere through four language skills, namely speaking,
Course listening, reading, writing, teaching the basics of the ability to read and understand texts and how to write. composition in English.
Description
References | Main :
1. Mascull, Bill. 2002. Business Vocabulary in Use. Cambridge University Press
2. O Driscoll, Nina. 2010. Market Leader 1th edition. Pearson Education Limited 2010.
3. Geffner, Andrea B. 2010. Business English 5th edition . New York: Barron 19s
4. Gillett, Amy. 2011. Speak Better Business English and Make More Money! 1st edition . Ann Arbor: Language Success Press.
5. Guffey, Mary E. & Carolyn M. Seefer. 2014. Business English 11th edition . Cengage Learning.
6. Mascul, Bill. 2002. Business Vocabulary in Use Internediate Level. Cambridge University Press
Supporters:
Supporting [ Dwi Yuli Rakhmawati, S.Si., M.Si., Ph.D.
lecturer Dr. Finisica Dwijayati Patrikha, S.Pd., M.Pd.

Help Learning,
Learning methods,

Final abilities of Evaluation ;
Week. | €ach learning Student Assignments, Learning materials Assessment
€€k | stage [ Estimated time] [ References ] Weight (%)
(Sub-PO) Indicator Criteria & Form Offline ( Online ( online)
offline )
(1) (2) (3) (4) (5) (6) (7) (8)




INTRODUCTION 1.Accuracy in Criteria: Oral Oral Practice, Material: Business English 4%
Recruitment and explaining Able to answer Practice, Discussion Concepts
Selection background | duestions Discussion | 2 X 50 Reader: Nikolaenko. 2008.
concepts and 2 X50 Business English Textbook.
Form of Tomsk University
the Assessment :
importance of Participatory
language use | Activities
2.Accuracy in
explaining the
important
meaning of
business
English
Able to understand 1.Accuracy in Criteria: Oral Oral Practice, Material: people and 4%
vocabulary, knowing and Able to answer Practice, Discussion workplaces and business
tger;n;w"rfgr)ggf/’the understanding questions Discussion | 2 X 50 people and business
business world in vocabulary, Form of 2X50 Ieadsrs. ikolaenk
the context of terminology Assessment - Rea' er: Niko laenko. 2008.
English, know the and grammar €S : Business I;'nglls_h Textbook.
types of business ‘ Participatory Tomsk University
organizations and in the context | Activities
parts of business of English.
organizations, 2.Accuracy
o Enioh grammay | Describes the
ina b%sine%s type_s of
context. business
organizations
and parts of
business
organizations
3.Accuracy
Understand
the use of
English
grammar in a
business
context
Able to understand 1.Accuracy in Criteria: Oral Oral Practice, Material: people and 2%
vocabulary, knowing and Able to answer Practice, Discussion workplaces and business
terminology, understanding | auestions Discussion | 2 X 50 people and business
grammar of the 9| regarding business 2 X 50 leaders
business world in vocabulary, organizations . Ni
the context of terminology Reafier. N/kolgenko. 2008.
Engist ron e | and rammr | orm o Busiess v Tetiook
glrganizations and in the context Ass_e;sment : Y
parts of business of English. Participatory
organizations, 2.Accuracy Activities
o Eniah grammay | Describes the
ina b%sine%s type_s of
context. business
organizations
and parts of
business
organizations
3.Accuracy
Understand
the use of
English
grammar in a
business
context
Buyers, sellers and | The accuracy of | Criteria: Oral Oral Practice & Material: buyers, sellers 5%
the market knowing and Able to answer Practice & | Discussion and the market, market and
;Jhnderstandtlngf questions Discussion | 2 X 50 competitors
€ concepts o regarding buyers, |5 x 5o Reference: British Council.
buyers, sellers sellers and the - .
and the market, market Teaching Engl/sh. 2017
market and www.teachingenglish.org.uk
competitors Form of BBC | British Council
Assessment :
Participatory
Activities
Buyers, sellers and The accuracy of | Criteria: Oral Oral Practice & Material: buyers, sellers 1%
the market knowing and 5 Practice & | Discussion and the market, market and
;Jhnedg(rjsr;[gggtlg%f Discussion | 2 X 50 competitors
buyers, sellers Form of 2X50 Reference: British Council.
and the market, Assessment : Teaching English. 2017
market and Participatory www.teachingenglish.org.uk
competitors Activities BBC | British Council
Products and Students are able | Criteria: Practice Practice oral and Material: Products and 1%
brands to understand Able to answer Oral discussion brands, personal finance
Products and questions Discussion | 2 X 50 Library: Saylor Foundation.
brands, personal | - regarding products | 5 x 50 2011. Business
finance and brands, :

personal finance

Form of
Assessment :
Participatory
Activities

Communication for Success
(BCS).
http://www.saylor.org/...




7 Products and Students are able | Criteria: Practice Practice oral and Material: Products and 2%
brands to understand Able to answer Oral discussion brands, personal finance
E rOd(‘jJCtS and | questions Discussion | 2 X 50 Library: Saylor Foundation.
rands, persona regarding products | 5 x 50 2011. Business
finance and brands, Communication for Success
personal finance (BCS).
Form of http://www.saylor.org/...
Assessment :
Participatory
Activities
8 uTs Able to answer Criteria: Written Written test Material: products and 20%
UTS questions UTS assessment | test 1 X 60 brands, and personal
results 1X 60 finances
Reference: British Council.
Form of Teaching English. 2017
Assessment : www.teachingenglish.org.uk
Test BBC | British Council
9 Financial centres 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Effective 4%
the problem 2. Able to answer Written Discussion with Collaboration
r%‘?é?;wggng questéqns Practice, | Colleagues Reader: James O‘Rourke.
sources for :g?eﬁ:gr:ggs Discussion |2 X 50 2015. Effective
solutions 3. with Communication. New York:
Evaluating Form of Colleagues Dorkling Kindersley Limited
gqrgmggnssolvmg Assessment : 2X50
Participatory
Activities
10 Trading 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Essential 1%
marketing Able to answer Written Discussion with Marketing
grotblerr_ls_z. questions Practice, | Colleagues Library: Saylor Foundation.
re?e?g??ggng :Te]g?krgt'ir:% issues | Discussion |2 X 50 2011. Business
sources for with Communication for Success
solutions 3. Form of Colleagues (BCS).
't\)/luas?r?glsgg Assessment : 2X50 http://www.saylor.org/...
meetings 4. Participatory
Presentation Activities
technique and
preparation, the
audience 5.
Image, impact
and making
impression 6.
Negotiating 7.
Evaluating
problem solving
methods
11 Trading 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Essential 2%
marketing Able to answer Written Discussion with Marketing
grotblerr_ls_z. questions Practice, | Colleagues Library: Saylor Foundation.
re?e?gg;ng Discussion | 2 X 50 2011. Business
sources for Form of with Communication for Success
solutions 3. Assessment : Colleagues (BCS).
Managing Participatory 2 X 50 http://www.saylor.org...
business Activities
meetings 4.
Presentation
technique and
preparation, the
audience 5.
Image, impact
and making
impression 6.
Negotiating 7.
Evaluating
problem solving
methods
12 Trading 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Essential 5%
marketing Able to answer Written Discussion with Marketing
grotblems_z. questions Practice, | Colleagues Library: Saylor Foundation.
re?e?gpggng :S?eagsdr:gg sources | Discussion | 2 X 50 2011. Business
sources for with Communication for Success
solutions 3. Form of Colleagues (BCS).
't\)/luas?r?glsgg Assessment : 2 X50 http://www.saylor.org/...
meetings 4. Participatory
Presentation Activities
technique and
preparation, the
audience 5.
Image, impact
and making
impression 6.
Negotiating 7.
Evaluating
problem solving
methods
13 Designing solutions | 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Job Interview 5%
based on Cases: the problem 2. Assessment rubric | Written Discussion with Reader: James O‘Rourke.
Job Interview D(?termmlng Practice, | Colleagues 2015. Effective
;%Srrggsc?or Form of Discussion | 2 X 50 Communication. New York:
solutions 3. Ass_e;sment : with Dorkling Kindersley Limited
Evaluating Parltlt;l_patory Colleagues
problem solving | Activities 2 X 50

methods




14 Designing solutions | 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Job Interview 5%
based on Cases: the problem 2. Assessment rubric | Written Discussion with Reader: James O‘Rourke.
Job Interview D$term|n|ng Practice, | Colleagues 2015. Effective
;%5:52; ?or Form of Discussion | 2 X 50 Communication. New York:
solutions 3. Assessment : with Dorkling Kindersley Limited
Evaluating Participatory Colleagues
problem solving | Activities 2 X 50
methods
15 Compile a CV 1. Orientation to | Criteria: Oral & Oral & Written Practice, | Material: Job Interview 9%
based on Job the problem 2. Assessment rubric | Written Discussion with Reader: James O'Rourke.
Vacancies D$term|n|ng Practice, | Colleagues 2015. Effective
;%5:52; ?or Form of Discussion | 2 X 50 Communication. New York:
solutions 3. Assessment : with Dorkling Kindersley Limited
Evaluating Participatory Colleagues
problem solving | Activities 2 X50 Material: Job Vacancies
methods Reader: James O‘Rourke.
2015. Effective
Communication. New York:
Dorkling Kindersley Limited
16 FINAL EXAMS Able to answer Criteria: Written writing test Material: English for 30%
UAS questions UAS assessment | test business
results 1X 60 Reference: IBSC. 2010.
International Business Skills
Form of Courseware. United
?:;essme"t : Kingdom: BBPSD Ltd.

Evaluation Percentage Recap: Case Study
No | Evaluation Percentage
1. [ Participatory Activities 50%
2. | Test 50%

100%
Notes

1. Learning Outcomes of Study Program Graduates (PLO - Study Program) are the abilities possessed by each Study Program
graduate which are the internalization of attitudes, mastery of knowledge and skills according to the level of their study program
obtained through the learning process.
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10.
11.
12.

The PLO imposed on courses are several learning outcomes of study program graduates (CPL-Study Program) which are used for
the formation/development of a course consisting of aspects of attitude, general skills, special skills and knowledge.

Program Objectives (PO) are abilities that are specifically described from the PLO assigned to a course, and are specific to the study
material or learning materials for that course.

Subject Sub-PO (Sub-PO) is a capability that is specifically described from the PO that can be measured or observed and is the final
ability that is planned at each learning stage, and is specific to the learning material of the course.

Indicators for assessing ability in the process and student learning outcomes are specific and measurable statements that identify
the ability or performance of student learning outcomes accompanied by evidence.

Assessment Criteria are benchmarks used as a measure or measure of learning achievement in assessments based on
predetermined indicators. Assessment criteria are guidelines for assessors so that assessments are consistent and unbiased. Criteria
can be quantitative or qualitative.

Forms of assessment: test and non-test.

Forms of learning: Lecture, Response, Tutorial, Seminar or equivalent, Practicum, Studio Practice, Workshop Practice, Field
Practice, Research, Community Service and/or other equivalent forms of learning.

Learning Methods: Small Group Discussion, Role-Play & Simulation, Discovery Learning, Self-Directed Learning, Cooperative
Learning, Collaborative Learning, Contextual Learning, Project Based Learning, and other equivalent methods.

Learning materials are details or descriptions of study materials which can be presented in the form of several main points and sub-
topics.

The assessment weight is the percentage of assessment of each sub-PO achievement whose size is proportional to the level of
difficulty of achieving that sub-PO, and the total is 100%.

TM=Face to face, PT=Structured assignments, BM=Independent study.
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